
 

 

Ideas for Advocates to Help Patients Find a Living Kidney Donor 
Advocates play a critical role in spreading the word about a patient’s need for a living kidney donor. 
Every advocate in the GiftWorks program is equipped with tools, resources, and materials to make 
their efforts impactful.  

PLEASE NOTE:  when undertaking any effort, make sure you include the patient’s website url so 
people know where to go for more information or to step forward as a donor.  

Here are actionable ways advocates can help: 

Sharing on Social Media 

• Post Consistently Across Platforms: Use Facebook, Instagram, LinkedIn, Twitter, and 
TikTok to regularly share updates about the patient’s journey and need for a living donor.  

• Use Pre-Made Posts: Leverage the pre-designed social media posts provided by GiftWorks. 
These posts are tailored to effectively communicate the need for a living donor and can be 
shared directly or personalized with a caption. 

• Incorporate Visuals and Hashtags: Use photos and videos alongside hashtags like 
#KidneyDonorNeeded and #LivingDonation to maximize reach and engagement. 

• Tag and Engage: Tag local influencers, community groups, and organizations to broaden 
the audience, if possible.  

• Specialized Groups: Share the patient’s story in appropriate Facebook groups, or platforms 
like Reddit, following community guidelines. 

Telling the Patient’s Story 

• Community Events: Share the patient’s story during local events, from community group 
events to religious gatherings, or even charity events. 

• Local Media Outreach: Pitch the story to newspapers, TV stations, or radio shows to gain 
wider exposure. 

• Digital Storytelling: Create YouTube videos featuring the patient’s journey and updates 
about their search for a donor.  Or, see if you can get featured on a podcast.   

Approaching Local Businesses 

• Display Materials: Ask businesses to display flyers or cards about the patient’s need. 
GiftWorks provides patients the opportunity to order kidney cards, car magnets, and 



flyers around week five or six of the program. These assets are highly effective and should 
be leveraged in local businesses and high-traffic areas. 

• Collaborate for Events: Partner with local businesses to host fundraisers or awareness 
events. 

Hosting or Attending Events 

• Awareness Walks: Attend walks or runs, using GiftWorks-provided materials like flyers or 
cards to spread awareness. 

• Community Outreach: Speak at religious gatherings, community events, parent 
associations, or school events to engage diverse audiences.  Be creative here on who you 
can reach and how.  

• Volunteer Networks: Collaborate with local charities or advocacy organizations you may 
be a part of to promote the patient’s story. 

Reaching Out to Faith Communities 

• Involve Religious Leaders: Ask faith leaders to share the patient’s need during services or 
through newsletters. 

• Awareness Events: Organize donation education sessions at places of worship using 
materials provided by GiftWorks. 

Getting Creative with Merchandise 

• Use GiftWorks Resources: Encourage the patient to order kidney cards, car magnets, 
and flyers provided through the program. Distribute these items at local events, 
businesses, or community gatherings. 

• Custom Merchandise: Design T-shirts, bracelets, or even tote bags to further spread 
awareness and support the campaign. 

Leveraging Educational Materials 

• GiftWorks Resources: Throughout the program, GiftWorks provides both recipients and 
their advocates with educational materials about living kidney donation. Share these 
materials as appropriate to educate potential donors and dispel misconceptions. 

• Be an Informational Resource: Use these materials to confidently answer questions or 
direct interested individuals to the patient’s GiftWorks website and the contact form for 
stepping forward. 

By combining these strategies and using the resources provided by GiftWorks, advocates can 
maximize their impact, ensuring the patient’s story reaches as many people as possible. Every 
share, conversation, and connection matters in the journey to save a life. 

 


